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4P'S OF CLIENT

Product: Music Streaming Platform

Price:
Free, with ads
$5.99/month
$11.99/month
$16.99/month
$19.99/month

Place: Web access is https://www.spotify.com/us/download/mac/,
App Store, Google Play, Microsoft Store, Amazon App Store

Promotion:

Social Media, New Media Advertisements (ads, commercials,

digital posters), Spotify Wrapped

Get a 3-month free trial on Spotify for Premium Individual new

subscribers


https://www.spotify.com/us/download/mac/

4P'S OF COMPETITOR- APPLE MUSIC

Product: Music Streaming Platform
Price:

= $10.99/month

= $5.99/month

= $16.99/month

Place: Web access is music.apple.com, App Store, Microsoft Store,
Google Play Store

Promotion:

= Social Media, New Media advertisements (ads, commercials),
Superbowl

= Traditional Media (billboards)

= Geta 1-month free trial on Apple music for Individual and
Student membership new subscribers

= Geta3-month free trial on Apple music for Family membership
new subscribers


http://music.apple.com/

4P'S OF COMPETITOR- YOUTUBE MUSIC

Product: Music Streaming platform
Price:

= Free, withads

= $5.49-$7.99/month

= $10.99-$13.99/month

= $16.99 - $22.99/month

Place: Web access is music.youtube.com, Google Play Store, App
Store
Promotion:

= Advertises within the YouTube platform

= Individuals can pay $109.99 - $139.99/ year to save 15%
compared to the Individual monthly plan.



http://music.youtube.com/

4P'S OF COMPETITOR- AMAZON MUSIC

Product: Music Streaming platform
Price:

= Free, limited

= $5.99/month

st amazon
———)

= $11.99/month

®
= $19.99/month
Place: Web access is music.amazon.com, App Store, Google Play u I

Store

Promotion:
= Advertises within Amazon services and on their platforms
= 4-month free trial on Amazon Music Unlimited

= Amazon Music is bundling subscriptions with Audible


http://music.amazon.com/

CONSUMER ANALYSIS

Music Streaming Services in the US

Major Markets Segmentation

Industry revenue in 2025 broken down by key markets

@ Consumers aged 25 to 34 ($4.5bn) 24.0% @ Consumers aged 35 to 44 ($4.2bn) 220% @ Consumers aged 18 to 24 ($3.0bn) 16.0%

@ Consumers aged 55 and older ($2.8bn) 1 Consumers aged 45 to 54 ($2.7bn) 14.5% Consumers aged 13 to 17 ($1.6bn) 8.5%

IBISWorld Source: IBISWorld
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